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LOGO

PRIMARY LOGO - COLOR PRIMARY LOGO - BLACK
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REVERSED LOGO

PRIMARY LOGO - REVERSED COLOR PRIMARY LOGO - REVERSED
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LOGO WITH TAGLINE

PRIMARY LOGO WITH TAGLINE - COLOR PRIMARY LOGO WTIH TAGLINE - BLACK
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REVERSED LOGO WITH TAGLINE

REVERSED PRIMARY LOGO WITH TAGLINE - COLOR REVERSED PRIMARY LOGO WTIH TAGLINE - BLACK
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LOGO 

LOGO CLEAR SPACE LOGO DON’TS

Remove fork and bottle icons

Move fork and bottle icons

Skew Put logo on busy background

Change logo font

Change logo colors
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HEX: #007DC9

RGB: R 0 G 125 B 201

CMYK: C 100 M 38 Y 0 K 21

TASTE WA MONTH 

BLUE

HEX: #021D3B

RGB: R 2 G 29 B 59

CMYK: C 97 M 51 Y 0 K 77

TASTE WA MONTH 

DARK BLUE

HEX: #DB0C80

RGB: R 219 G 12 B 128

CMYK: C 0 M 95 Y 42 K 14
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PINK

HEX: #01896F

RGB: R 1 G 137 B 111

CMYK: C 99 M 0 Y 19 K 46

TASTE WA MONTH 

GREEN

HEX: #73D2DE

RGB: R 115 G 210 B 222

CMYK: C 48 M 5 Y 0 K 13
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AQUA

HEX: #FFBC42

RGB: R 255 G 188 B 66

CMYK: C 0 M 26 Y 74 K 0
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GOLD

COLOR

HEX: #1A1A1A 

RGB: R 26 G 26 B 26

CMYK: C 0 M 0 Y 0 K 90
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SOFT BLACK

HEX: #F5F7F6

RGB: R 245 G 247 B 246

CMYK: C 1 M 0 Y 1 K 3
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SOFT WHITE

BRAND CONTINUITY
The two primary blues are close cousins to Taste Washington’s event blues, intentionally adjusted to differentiate the program while maintaining recognition.

WINE MONTH SIGNAL
Taste WA Wine Month Pink is pulled directly from Washington Wine Month branding, clearly flagging the program and adding a bold, celebratory note.

REGIONAL FRESHNESS
Taste WA Month Green is introduced alongside the pink, reinforcing the program’s connection to place, agriculture, and sustainability.

COOL ACCENT
Aqua introduces a light, coastal tone inspired by Washington’s waterways, adding breathability and contrast across the palette.

WARM ACCENT
Gold brings warmth and optimism, referencing sunshine and natural color found across the state while rounding out the palette.

PRIMARY PRIMARY SECONDARY SECONDARY ACCENT ACCENT ACCENT ACCENT

HEX: #CDE156

RGB: R 205 G 225 B 86

CMYK: C 9 M 0 Y 62 K 12
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LIME

ACCENT ACCENT
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FONT

THIS IS A HEADLINE

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor 
incididunt ut labore et dolore magna aliqua  ad minim veniam, quis nostrud exercitation 
ullamco laboris nisi ut aliquip ex ea commodo consequat. Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et dolore magna 
aliqua  ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea 
commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse 
cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat non proident, 
sunt in culpa qui officia deserunt mollit anim id est laborum.

THIS IS A SUBHEAD

CTA HERE 

HEADLINE
Termina Demi, 42pt, +50 Kerning 

SUB HEADLINE
Termina Demi, 22pt, +50 Kerning 

BODY COPY
Arial Regular, 16pt, +25 Kerning 

BODY COPY
Arial Bold, 16pt, +25 Kerning  

CTA
Termina Demi, 16pt, +50 Kerning 

TERMINA DEMI
HEADLINE FONT

Arial Regular
BODY COPY FONT

Arial Bold



TASTE WA MONTH  |  BRAND GUIDELINES FONT

PAGE  |  09

ICONS

ICON 2 ICON 3ICON 1



APPENDIX
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ALT LOGO

ALT PRIMARY LOGO ALT PRIMARY LOGO - WITH TAGLINE



2026


